One in five UK adults now use AI tools to access news, Ofcom reports
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One in five adults in the UK are now using AI tools such as ChatGPT to keep up with the news, according to Ofcom’s latest News Report.
The communications regulator said 21 per cent of adults had used an AI app or service to access news over the past year, with ChatGPT the most widely used option at 13 per cent. 
Ofcom said the figures, which are considerably higher than other estimates of AI usage for news, reflected a broader shift towards a more fragmented news environment, in which people are increasingly reaching stories through digital intermediaries rather than going directly to publishers.
Ian McCrae, Ofcom’s director of market intelligence, said the modern news diet was increasingly shaped by platforms and services that sit between audiences and traditional outlets. Ofcom’s research found that almost three-quarters of adults now get news through online intermediaries, while around six in ten still go direct to the websites or apps of news publishers.
Despite the rise of AI-assisted news consumption, trust remains a major hurdle. More than half of adults said they trusted an AI-written news story less than one produced by a human journalist, underscoring continuing scepticism about machine-generated content.
The report also places AI within a wider pattern of changing media habits. Ofcom has found that social media and video-sharing platforms remain the most common way people discover news, while its broader research suggests AI use is spreading across everyday life, alongside passive social media habits and other online behaviours.
Even so, traditional media continues to matter at key political moments. Ofcom said television was the most-used source of election news in research carried out after the May local, mayoral, Scottish Parliament and Senedd elections, reaching 62 per cent of those aware of the contests, compared with 33 per cent for online sources.
The regulator’s findings come amid wider concern about the pace of AI development and the challenge of keeping pace with new uses of the technology in public life. For now, the message from Ofcom is clear: AI is becoming part of how Britons consume news, but it has yet to displace human journalism as the more trusted option.
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